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Mission
To provide our customers with quality coffee
products at competitive rates, our farmers
with the dignity they deserve and fair prices,
and our people with a fantastic work
environment.

Vision
To be a constant force for good in the world
while supplying the world with best-in-class
coffee products
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e Coffee Specialty
e Coffee Reserve
e Coffee Gourmet

e Coffee Signature
e Turkish Coffee

o Dubai Coffee &7
e Passport Drip e

e Passport Capsules
e Gold & Classic Coffee
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INTEGRATION OF ALIN THE. AD

& chat.openai.com

CHATGPT TIKTOK

ChatGPT 3.5 v 4

hi, our idea is basically to be in al seef Dubai that is
very traditional place in a coffee shop, we will have
5 different countries, representing different ways
they drink coffee, such as Ethiopia, Kenya, Turkey,
Brazil, and UAE, it should be 30 seconds long, the
first scene will be the product it self carried by an
emariti man walking to the table where the camera
zooms in on the coffee packing that the man is

. carrying then in the second scene the camera will .
SCFI Pt zoom out of the coffee packing where the coffee VOlce - Over
will be on the table where two individuals

representing UAE wearing their traditional clothing

are drinking coffee together. Third scene is the

same setting of the table with two other different

individuals representing Brazil. For the fourth

scene same thinking but for Kenya. Then fifth

scene is the same thing two individuals drinking

coffee representing Ethiopia with their traditional

clothing. For the sixth scene it will be the

samething just two other individuals representing

Turkey. The final closing scene is coffee beans

falling in a blank background behind the brands
coffee logo which is called Gostoso. Can you write
a proper script for mie of this ad idea

174

€ Apply to all

Guru Be Alfred Varsity Mr. GoodG  Townie  Angeleno
Message ChatGPT...

ChatGPT can make mistakes. Consider checking important information. Cancel Save
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Gostoso Coffee: A Blend of Cultures
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CONCEP T BEHIND AD

GOSTOSO

This ad concept aims to convey the message that Gostoso Coffee is not just a beverage but a cultural experience that connects people
from different parts of the world. It celebrates diversity while promoting unity through the shared enjoyment of Gostoso Coffee.

We represent each of the five countries (United Arab Emirates, Brazil, Kenya, Ethiopia, and Turkey) by wearing clothes or
colours that are symbolic of the respective culture.

Incorporate coffee cups, pots, and settings in the video that uniquely represent the traditional ways each country enjoys
coffee.

Feature the flags of the five countries on the coffee bags, emphasizing the international appeal of Gostoso Coffee. e

Highlight the diverse ways people in each country enjoy Gostoso Coffee, showcasing that it transcends cultural
boundaries and brings people together, celebrating diversity and unity through a shared love for exceptional coffee.
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CONCLUSION

GOSTOSO
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RECOMMENDATIONS

1- Social Media Boost

2- Event Exposure
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3- Pop-up Shops

4 - Packaging

aper Pouch Bag [ ouch Bag

kaging Mockup. A VMockup.
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THANK YOU!

ANY QUES TIONS?
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Gostoso Coffee | LinkedIn. (n.d.). Www.linkedin.com. Retrieved February 6, 2024, from https://
www.linkedin.com/company/gostoso-coffee

Gostoso Reserve Coffee Beans Medium Roast 250.0 gram, 1: Buy Online at Best Price in UAE -
Amazon.ae. (2024). Amazon.ae. https://www.amazon.ae/Gostoso-Reserve-Coffee-Beans-

Medium/dp/BOBHHDV7HS




